
Make COVID-19 History

Encouraging parents to learn more about their 
children’s COVID-19 vaccine options.  
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Some areas of the country are still experiencing pediatric COVID-19 
vaccination rates of 40% or lower, leaving these communities more 
vulnerable to the virus. 

Parents who are hesitant to vaccinate their children cite several 
factors, from efficacy and short and long-term safety to lack of trust 
in the media and/or the government. 

THE SITUATION
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The CDC awarded Children’s Hospital Association a grant in the summer of 2023 to launch 
a campaign that would help address and improve vaccination rates within lagging 
counties across target geographies in AK, GA, LA, MS, ND, TN, WY, NM, and ID.

Children’s Hospital Association partnered with BPD to create this campaign, aiming to 
instill confidence in the pediatric COVID-19 vaccine, reducing vaccine hesitancy, and 
ultimately improving vaccination rates in these communities.  The goal of the messaging 
was to encourage parents to talk to their pediatricians about their children’s COVID-19 
vaccine options. 

BPD developed the campaign creative platform and created campaign assets across 
video, digital, and internal activations. Additionally, BPD developed and executed the 
media plan for the campaign, targeted specifically at key zip codes with low vaccination 
rates (less than 40% fully vaccinated).

THE OPPORTUNITY
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There’s an underlying cultural philosophy in South Africa that humanity is based on the plural, not the 
singular. A “rising tide lifts all boats” way of looking at life. The word they have for it is called Unbuntu. It 
directly translates to mean I am because we are. While a lot of healthy kids will breeze through COVID-19 
with less difficulty than the common cold, others will succumb to serious illness, hospitalization, and even 
death. But the vaccine can help prevent all of this. And, most importantly, it can lessen the probability of 
spread to those more defenseless.

What will the story be five, ten, or even fifty years from now? What will people looking back think of how 
we’ve handled things? Did we unite against a common threat? Were we there for each other?

The coming school year is our opportunity to connect us in the plural. And the best way parents can help 
their kids be prepared for the year ahead is by getting them the COVID-19 vaccine. 

We’re either all on the same team, or there is no team at all. Let’s be for each other and make history.

THE CREATIVE PLATFORM: MAKE COVID-19 HISTORY
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AN INSPIRING STORY: 
DESIREE MIDDLETON AND 
HER CHILDREN

During the early stages of planning this initiative, 
Children’s Hospital Association partnered with the 
Medical University of South Carolina Children’s Health 
team to identify the right family to feature in this 
campaign–and found the perfect fit with Desiree 
Middleton and her three girls. This family has a powerful 
story that became the authentic cornerstone for all of 
the activations of this campaign. 

Partnerships like the one with MUSC Children’s Health 
can provide crucial support to make campaigns like this 
possible.
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The Work



Click HERE to view video

https://vimeo.com/840531169?share=copy
https://vimeo.com/840531169?share=copy


Click HERE to view video

https://vimeo.com/840531229?share=copy
https://vimeo.com/840531229?share=copy


Choosing to vaccinate your 
child isn't just about protecting 
them, it's also about protecting 
the vulnerable in your 
community who may be 
immunocompromised. Talk to 
your pediatrician about your 
options today. 
#vaxxedforthevulnerable

Children’s Hospital 
Association
sponsored

Children’s Hospital Association

Learn More
Children’s Hospital Association Choosing to vaccinate your kids 
isn't just about protecting them…Read More



Children’s Hospital 
Association
sponsored

Children’s Hospital Association

Learn More
Children’s Hospital Association Let’s put COVID - 19 in 
its proper place. In the history books…
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Internal Activations
BPD created two toolkits for members of the Children’s Hospital Association to 

use for their own system’s marketing efforts. 
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ToolKit One: Messaging

Just by looking at someone, you can see a lot.  But there’s also quite a bit that you cannot see.  
Like if someone is sick but has no symptoms.  Or if someone is immunocompromised.  That’s 
why it is so important to talk to your pediatrician about the COVID-19 vaccine.  Because getting 
the vaccination does more than just protect the healthy–it can also protect those who can’t 
protect themselves.  Let’s all do our part to make COVID-19 history. 



Toolkit One

View and download the toolkit HERE

https://vimeo.com/840531169?share=copy
https://www.childrenshospitals.org/makecovidhistory
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ToolKit Two: Messaging

A lot goes into getting your kids ready for the upcoming school year.  There’s adjusting 
schedules and buying school supplies.  But before any of that, there’s one very important 
preparation step.  Getting your children vaccinated against COVID-19.  While many healthy 
children will breeze through an infection with less difficulty than the common cold, others will 
succumb to serious illness, hospitalizations or even worse.  So let’s all do our part for each 
other and make history.



Toolkit Two

View and download the toolkit HERE

https://vimeo.com/840531169?share=copy
https://www.childrenshospitals.org/makecovidhistory
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Results to Date



Performance Measures:

This campaign strategically positioned digital messaging in targeted 
communities & zip codes across nine states with historically low vaccination 
rates. Specifically, we focused on targeted audiences that included:

● Adults/Parents with children 0-18 years of age
● Vaccine-hesitant adults/parents
● Re-targeting for adults/parents who did engage with our messaging

Across programmatic display/video and Facebook, we are seeing strong 
performance across our KPIs, outpacing industry benchmarks in CTR/VTR as 
well as post reactions, comments and engagement. 

0.34%
CTR

300+ 
Post 

Reactions

15M+
Impressions 

Served

86%
VTR

0.25% 
Benchmark

65% 
Benchmark
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Questions?



THANK YOU
WWW.BPDHEALTHCARE.COM
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